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Make LinkedIn Connections, Massage, Personal Relationship

· search on linkedin related to your business, eg. outsourcing, remoteemployee, virtualemployee, virtualoffice etc find more hashtags that are related to our business. this will show POSTS, Company, PEOPLE, GROUPS. You can Filter by location (U.K, U.S.A) Now comment in the post, like post and follow of their account followers and join with targeted Groups (>500 member) .
· Find qualified audience - who you want to target.
Type of company, Company size, How long in business etc

· Send 10-20 connection message every day - very relevant to their company. Reach out to someone new  with a personal message and introduction. Be sure to let them know why you’d like to connect and how you ‘d like to contribute to your new relationship with them.


· Use multiple profiles - get everyone staff in the company to give their profile

· Marketing team uses all profiles for outreach - getting maximum exposure.

Comment and like: Show some love! Your connection want to feel important and want to know that you enjoy being  connected with them online. An insightful comment or notification that you have read and “liked’’ their update can go a long way.

Review Profile & Accept connection requests

Send a Welcome and Thank you for connecting the message to open communications. This can be saved and used with each initial connection.


LinkedIn Status Update

Post twice a week to show your authority & credibility in your niche  - and get all other profiles to repost that post to spread the word. These can take time to get together so consider scheduling posts. By keeping a few days ahead you have flexibility if you get really busy. Share your Blog posts with a constructive comment.

· Ideally a video
· Or a click bait image
· Or some statistic/research
 
Comment with followers:
Try to be first person to comment on people with large following. So when others comment they will see your comment first.

· Find such profiles
· Bookmark them
· Check daily and comment on their post by Acknowledge, Complement, and Question the post.

Contribute in LinkedIn Groups

Find relevant groups talking about your brand or industry and join them to participate in the conversation, build brand
awareness, and promote your Company Page. This effort will help drive traffic and attention back to your page.
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